
The House of Miracles



2024 Objective

To build a powerful community of believers 

that deeply desires an authentic 

relationship with God, whereby they will 

commit to the journey of spiritual and 

personal growth while unapologetically 

living their life OUT LOUD for GOD!



2024 Word
Our word for 2024 is IMPACT and by 

IMPACT we affectionally declare that in 

PARTNERSHIP with God, we will advance 

the KINGDOM, disrupt the plans of the 

enemy and shift atmospheres that will 

ultimately ignite a spiritual, visible, and 

tangible effect



How to Create Impact?

John 14:12-14 Blueprint
DECIDE (to believe in Jesus)

DOMINATE (with authority given by Jesus)

DEMAND (because of Jesus)



TNC’s Culture

Mission

To foster a community of love while 

providing a pathway for discipleship as 

individuals embrace their spiritual journey.  



TNC’s Culture

AIMS
To LOVE God

To CONNECT with each other

To SERVE communities



TNC’s Culture
Aim 1-Love God

The heart of the believer should be centered in 

a sincere love for God. If our love starts with 

God, then we will forever seek God’s presence. 

The presence of God provides serenity and 

security. We demonstrate our Love for God 

through faithful participation in weekend 

worship services and bible study! 

  



TNC’s Culture
WEW Big FIVE

(1) Explosive and Impactful Experiences 

(2) Timely and Meaningful Attendance

(3) Guest Present through Faithful Evangelism

(4) New Partners Added 

(5) Powerful Demonstration of Financial 

Generosity  



TNC’s Culture
WEW Worship Culture

-House of Miracles (deliverance)

-Fire Starters

-The response



TNC’s Culture
WEW Partners Response

The sermon - Take notes and dive in even 

deeper throughout the week, using those notes 

and our YouTube channel as a resource. 

Prayer and Intercession-Challenge yourself to 

be more consistent in Your personal prayer life.  



TNC’s Culture
WEW Partners Response

The Songs- Allow it to create a passion for 

greater intimacy with God throughout the 

week.  

The Prophetic Moments-Strive to want to hear 

God more independent of the WEW.  



TNC’s Culture
Aim 2-Connect with Each Other

Building Relationships is Important

Plug into connect fellowships, connect 

groups & women/men/young adult 

ministries

  



TNC’s Culture
Aim 3-Serve Communities

Internally-Serve on a ministry team

Externally (Outreach)-New Me Now 501C3

  



TNC’s Culture
Bedrock Principles (Non-negotiables)

1. Evangelism

Evangelism will be the driving force of our 

ministry. Allowing the gospel message to 

be our guide, we will strategically engage 

ways to reach the lost as we believe this is 

critical for the existence of God’s church.



TNC’s Culture
Bedrock Principles (Non-negotiables)

2. Focus

Our mission and pathway for discipleship 

remains in the forefront of what we do, 

and we consistently use it as the 

barometer to gauge relevancy for 

programming and events.



TNC’s Culture
Bedrock Principles (Non-negotiables)

3. Hospitable

God’s love is prevalent, and our love is felt 

among all who encounter us. Therefore, 

we aim to provide a non-condemning 

atmosphere that comforts, reaches, and 

welcomes the unsaved and/or unchurched.



TNC’s Culture
Bedrock Principles (Non-negotiables)

4. Education

We are concerned with being educated, 

always thriving to advance our knowledge 

theologically, academically, culturally, and 

socially. Embracing education welcomes 

the spirit of transformation—changing, 

enhancing, and empowering lives.



TNC’s Culture
Bedrock Principles (Non-negotiables)

5. Multi-Generational Relevance

We offer holistic and relevant experiences 

for children, youth, college/young adults, 

and adults that nurture their spiritual, 

emotional, and social needs. Simply put, 

we provide pragmatic ways to address life 

in the 21st Century.



TNC’s Culture
Bedrock Principles (Non-negotiables)

6. Community Outreach
Our love extends beyond the internal workings of 

our faith community into our geographic 

community. We believe in the criticality of having 

a presence in the geographic community, humbly 

serving as a God-given duty of our 

ministry. Therefore, engaging the community 

through outreach is essential.



TNC’s Culture
Bedrock Principles (Non-negotiables)

7. Facilities

We will acquire and maintain adequate 

facilities needed to carry out the mission 

of our ministry as well as meet the needs 

of the community in which we serve.



TNC’s Culture
Bedrock Principles (Non-negotiables)

8. Financial Contribution

We firmly believe in financial giving. Ten 

percent tithing, free will offerings and seed 

sowing is the primary way we cover 

expenses and expand our potential for 

ministry advancement.



2024 Emphasis
Monthly Themes

Each month we will have a theme that will 

serve as a supplemental focus to our 

overall vision/objectives as an aid for 

ministry synergy. 



2024 Emphasis
January 24 Theme: 

Consecration & Continuance

We want to start the year off in 

consecration with of goal of giving God 

our first.  Additionally, we want to 

continue and build upon the launches and 

initiatives established in 2023. 



2024 Emphasis
January 24 Key Dates

-Weekly preparing for First FRUIT Seed 

-Weekend Worship (Sundays @ 9:40am)

-Devotion Call (Tuesdays @ 5:30am CST)

-Bible Study Thursdays (YouTube @ 6:30)

-Childrens Church (01/14 & 01/28)



2024 Emphasis
January 24 Key Dates

-Consecration Sunday (01/21)

-Church Wide Fast and Consecration 

(01/22-02/04)

-Last Thursday In-Person Worship (01/25)

-Pastor Meet and Greet (01/28) 



2024 Emphasis
Partner Commitment Checklist for January 24

Commit to: 

Corporate Gatherings (Worship, Devotion Call, Bible Study)

Upcoming Consecration 

Evangelism (5 direct invites, 15 cards)

Tithing/Sowing 

Completing E-Course

Joining/Serving on a Ministry Team 

Reviewing Church Vision & Working on your 2024 vision
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